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Euro 2024 — Austria+ CH+ Hu — Denmark: Silver

oS

AR )

https: facebook.com/share/v/1A6mMWORRze

The Danish Handball Landscape — — World Ch 2025
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The Danish Handball Landscape — — Women’s CL 2025

e

TAE FINALg
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Badminton ©

Handball — Danish Women'’s 2. League —
Aarhus Haandbold
the local elite team

Home arena:
"Stadionhallen”
(part of the Ceres
Park sports facility)

Victor Axelsen
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Mary is not much
into sports

So here is my

colleague *Queen (¥
Joan” at MCG -
for an AFL match
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Sport kan stadig samle
os — men szerligt de unge
andrer vaner

Hver dansker brugte sidste &r i gennemsnit 116 timer pé at se
sport, men vi ser det efterhdnden vidt forskelligt. De unge far i

stadig hejere grad deres sportsfix pé de sociale medier, fremgar
det af ‘Medieudviklingen 2024

a

4
’,

Stadionprojektet skal i mal

Klar besked fra borgmesteren:
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§77

The Danish Constitution  Enfver er berefiiget il pa
tryk, i skrift og tale at

offentliggore sine tanker,
. dog under ansvar for
1849 (latest edition 1953) domstolene. Censur og
andre forebyggende
§77 {orhold;;reglec kan'
ingensinde pa ny indfores.

“Any person shall be at liberty to publish
her/his ideas in print, in writing and in
speech, subject to her/him being held
responsible in a court of law.”

St &
“Censorship and other preventive &
measures shall never again be
introduced.” %
18 19
Media Trends (in short)
Paid newspapers: Going down, slowly disappearing
Online subscriptions: Going up
Free newspapers: Up -> down -> stable -> down
Broadcast consumption (TV and Radio): Rather stable, going down
Streaming and podcasts: Going up and up
All media consumption: Stable and up
Status: Depr ion and develop -
focus on mobile devices, building relationships
20 21
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ouwx  Daily Newspapers, national
Berlingske 7,

Media Trends (in short)

Blandt andet genoptrykkes en forside fra 2002, hwor avisen afslorede den

BERLINGSKE

Ekstra i i
Bladet KrIStehgt Dggglﬂg

MORGENAVISEN : [ 4
Jyllands-Posten Information
slowly disappearing

POLITIKEN ™
2019 print: 76.000 / day

2022 sold: 4.000 / day BORSEN.

2023: only digital

Paid print newspapers: Going down,

22 23
DMJX i I DMIX ailu Nlanwienanare ranianall
Daily Newspapers, regional/ local T — ! local
= ............................................ -
et g e _ e i Hviiive

Feelles udgivererkleering

21 sep 2023

Dorthe Bjerregaard-Knudsen indtraeder i Den Fynske Bladfond og udpeges til
JFM's bestyrelse il sommer.

Tirsdag d. 19. september 2023 blev dagen, hvor

samtlige chefredakterer i JFM underskrev en faelles

udgivererkleering pa Redding Hajskole.

24 25
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Power balance shift 10 years ago 27
. . Ugentlige Teesere (tryk) og brugere (sites), 12 ar+
The decrease in print?
4.500 - 1.409/-36% .
o . » G e 12019 havde de mélte nyhedssi-
) Y” o . : *‘;m tes 3.510.000 ugentlige brugere,
The price reason? subscription Politiken or 2500 P 3.416 3 hvilket udger en stigning pa 3 %
Jyllands-Posten 365 days: === 5,600 27‘34‘ ! _66/3% i forhold til 2018.
> 1000 EUR i St 2361 05
One week peak season skiing holiday in 2000 ¢ De trykte dagblade ndede der-
Austrian Alps (1/2 pension): 1500 med, med en ugentlig daekning
ungefihr 1000 EUR 1000 pé& 2.557.000 leesere i 2019, nee-
’ sten en million feerre danskere
500 :.
In the newsstand: 1 issue: 30-40 DKK = 4-5 EU end de malte nyhedssites:
Alle trykte dagblade (Izsere) Alle trykte dagblade uden B.T. Alle nyhedssites uden
... and then: Moving from paper to web-subscriptions! ¢ CBTMeo(sere) | cletsbladetk bugere)
LS Kilde: Index p 0g Dansk Online Gallup
T
<
“ L 2 Y
ﬁ = 4 PN y
~Sn o <
26 27
28 29
MEDIAWATCH

Annoncesalget levede ikke op til de i forvejen nedjusterede forventninger.

"Det er klart der, hvor vi ser et forbedringspotentiale,” siger Stig @rskov.

JP/Politikens Hus nar omszetning pa fire milliarder kr.

Talleneviser udvikling | omszeting, ebitda, ebit g resultat for skat for JP/Politiikens Hus i mio. kr. i
perioden 2020-2024.

& o [ ] oo

Stin Girskeoy madniver desuden at amesast ke har civer

mediawatch, 30jan2025.

et.
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Fordeling af danskernes mediebrug

Media Trends

National, regional and local paid newspapers are decreasing — only
few are stable.

Subscriptions digital newspapers — quite positive
A lot of newcomers and start-ups!
Weekly magazines, gossip, specialist, niche — growing or steady.

All former newspaper houses are now media houses (many and
multiple platforms/devices).

2016 2017 2018 2019 2020 2021

9
2

10% 20% 30% 40% 50% 60%

70% 80% 20% 100%

@ Tv @ Streaming af tv-indhold, film og kiip Radio Streaming af radio og musik @ Lzese nyheder pé nettet

@ spil og gaming pa nettet @ Sociale medier @ Trykte medier

Walgruppe:

pé raclo

31

COVID didn’t change much:
orona er en parentes | mediehistorien

aendrer sig gradvist.”
(kilde: DR Medieforskning 2022)

Pa trods af corona-relaterede genabninger og -nedlukninger bruger danskerne nogenlunde lige s meget
tid pa medier i 2021 som i 2020: rundt regnet 7 timer hver dag. Overordnet set har corona mest af alt vist
sig at veere en parentes i mediehistorien, men den made, vi ser, lytter og interagerer med medierne,

30
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“My parents are phone addicts”

10-124r 13154

604

Atforiict @ Forict @ Ligetipas O Formeget edikhe
L Toolittle - Okay level - Toomuch - Way too much - Don’t know

Kide DR Panset. Perioc: 2025

(DR: Medieudviklingen 2023)

Hvor meget synes du, dine forzeldre bruger deres telefon?

32

“My parents are phone addicts”

33

Bruger dine forzeldre deres telefon, nar du er i naerheden?

2%

1% o%

Altid Ret tit Nogle gange Sjaeldent
Always -  Very often -  Sometimes -  Rarely -

Mélgruppe: 5-15 i Kide: DR Panelet Periode: 2023

(DR: Medieudviklingen 2023)

Aldrig Ved ikke
Never -  Don’t know
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TV and radio in Denmark

=
RADIO I DAG

’ a—m—
Weuswess gy “/cHarLiE
—

DR finances:
1925-2021: License fee (user tax)
2022- : Via the DK state budget
—
B Uur

 ——
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TV2 examples: https://tv2.dk/

7]/2 o 37

Danish legacy media houses
try to keep their audience on
‘own’ platforms:

© Kortevideoer

° Korte videoer

~Doteralvorlgt, siger  DSBsve
kommune efter fond a1 vild tec
arven fra nelvede"

Hor svindlere panikke  Ingen frihed og frisk luft - Deter bare sjovere  Sede's)
over, at TV opt

agel
fom: - Jog er pa roven Tkke bl

Slet dine Spais

har afslorettil udstemt deltager  uden kondom

offentli
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https://tv2.dk/reel/2025-01-28-100-kvinder-har-kontaktet-gunner-for-initiativ-6367901928112
https://tv2.dk/
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39
38
wono [N Y
les: o ono ==
DR.dk examp I
| i i e a big
Foreign news have _
i ish news nedia
= - share in Danis
. 1dag kL. 1041 | Ualar i
: e 9 fik ikke sin vilje: Den ameri: ° N
. = " R With a Danish angle, that is:
2 -
stores - nzer Sydney
Breaking: Koranafbraender draebt i Sverige
wﬂh-wmcm ivet israelsk kvinde:
ores het e kommet et o fter
482 dage i fiendens haender'
T Wit mor hibe b at s seniem
e
Seahecpdstainger >
4
Tha Do **7.——7777,,777771
N ‘\The Danish media has lost ‘\
foste : i i i |
i erspektivet og [perspective and interest in the |
| danske medier har mlﬂ;‘eﬁ ‘\rest of the world |
n:
‘\ :?:er:ssen for n af ver [Trump’s inauguray Speech on January 20 hase
aturally made headines in the pacey; |
- m— -en Imedia. What js less natura
. Ho » DA
e wrnezsox [ ovnows [ OLpro (D proio2s @ fagbesk ©
e : Harmas acoopre aftso o iber
Neventar verdon o sl

refra
?ske

Hunvilfierne fortidens _ Ekspert: Rosenkrantz:

frasko« \

o —————

S

piolder 17-arigdreng pé flugt

s . . ror
Israelske firmaer pa dsnsk. 'vabenmesse vaekl
harme: Treek invitationen tilbage

| is the types of |
yreadlines it has created.
|

Me have talked a
about customs d
hrump touched o
‘inaugural speech

lot about Greenland and \‘
uties on Danish goods. ‘\
N the punitive tariffs in his |
~ not in relation to |

[Penmark, but in relation to Europe in \‘

lgeneral. |
‘\He did not mention Greenland with a word. ‘\
| |
till, the Danish News media were loaded ‘\

ith stories about Greenland that night. In |
[TV Avisen, there were several times a |
[switch to DR's political editor who stood - |
allalone - at Christiansborg, because no |
politicians wanted to make a statement. |
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Berlingske

‘ H UD'IIlA'INAV[F ET
[MF gl!‘Nl'ﬂlﬂ]l PA

'[hsmdws af patienter far aflyst

operatloner med kortvarse

Berlingske |

Eksperter: Europa er ved at tabe
et ekstremtvigtigt kaplgb

a2

bud

42 43
TV in Denmark 7 TV in Denmark
DR and TV2 are public service = they have obligati_ons 1951: DR, Danmarks Radio (Danish Broadcasting Corp.), began transmissions
(they are also among the largest news sites)
* DR added: DR2 (1996), Update (news) (2007-2013) Ramasjang (children 3-6
No national commercial news TV years) and DR K (culture) (2009-2020), DR3 og Ultra (children 7-12 years)
(2013), and more - and shifts
Local television since 1983, back then with no broadcast
advertising and no networking
Advertising permitted in 1988 (not DR) 1988: TV 2 began transmissions
) ) * TV2 added: Zulu (2000), Charlie (2004), Film (2005-2015), News (24 hours)

Big players also: for example MTG/Viasat (TV3, TV3+, etc) (2006), Fri (2013), Sport (2015), Sport X (2020)
and Discovery Networks (Kanal 4, 5, 6, 9, etc)

44 45

11



20/08/2025

TV in Denmark

More channels, but rather stable consumption

The public service TV stations - DR and TV2 - have
as much as >70 percent of the total viewing.

Streaming companies like Netflix are having
significant market shares.

2022: New law/ regulation forcing streaming to pay
”taxes” and follow some public service
requirements.

a7
Figur 31: Public service-tv's andel (%) af det samlede tv-forbrug opdelt efter alder, 1992-2020.
; : o
public service tv
strong in DK
(and in all Nordic
countries)
e
@1 121840
oy
i

2661
co6t
veot
seet
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Le61
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so6t
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900
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oo
~

Note: 2017 og frem er fkke direkte sammenligneligt med far 2017 grundet sendring af metode og unvers 1 Seer-Undersegelsen, Jt. metodeafsnittet,
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DMJX

DMJX

tive-tive-isvery
often sport

Forbruget af live-streaming p& DRTV og TV 2 Play
—ORTV —TV2 Play

Tour de France. Tour de France.

Folketingsvalg

% Hindbold VM

i Fodbaia

3.

2 Hindbold VM

a3

g

2

o
O R R S g .
R & T T o T &

e & F T
2022 203
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DMJX DMJX
Fewbigchannet
families: Few and big

Channel famllles: Seerandele fordelt pa kanalfamilier

Live-andel af tidsforbrug pa udvalgte danske streamingtjenester
oo % = _ o i I
o § = _ o i I
36%
” g = _ - . I
- = g = _ - - .
12% El 0%

o A = _ - " I

o% 10% 20% so% 0% so% oo% 0% a0 0% 100%
Q bR @ Tv2 @ ViaplayGroup @ Warner Bros Discovery @ Gurige

TV 2 PLAY DRTV Discovery+
1.7 tag s

oo 3+ — Dot oo 2023,

50 51

Radio “Steni ng Udvikling i podcastmediets ugentlige daekning ]
Radio-listening
The share between Danmarks Radio (DR) and other stations: source: dr sox 7 Lo sa%
* Danmarks Radio: 70 pct 40% 30% 0%
®
* Other stations (all other stations!): 30 pct 2 so% o o 32% %
4/5 af radiolytningen foregar p8 public service-radio & o 2
Ande] af radfolytningen 1 %. 2008-2021 20% -
[N —
I N A N B 10%
«  Public service-radio udger 80 %
af radiolytningen 12021. Q
2018 2019 2020 | 2021 2022 2023
*  Kommerciel radio udger 20 % af N N
radiolytningen i 2021. 15+ar @ 16244
B m mom B BT oy
P ——
2

52 53
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Top-20

Genstart

Radio-listening

latest, Jan 2025:

Dagligt minutforbrug pa radio

12023 var det imidlertid 88 procent, der taendte for radioen
hver uge, og i det hele taget er antallet af danskere, der har
radioen taendt daglig faldet 16 procentpoint over de seneste
10 &r - fra 75 procent i 2014 til 59 procent | 2024, fremgér
det af den kommende rapport.

Faldet skyldes iszer, at de helt unge og efterhanden ogs4 de
unge voksne lasner grebet om radioen. DR Analyse har i lobet
af 2024 foretaget en undersogelse af brugen af radio blandt
de 15-64-4rige, hos hvem radiolytningen flytter sig allermest.

s dr

‘Winutter pr. dansker pr. dag

2014 2015 2016 2017 2018 2019

12+ 4 — Unge (15-24 &)
== Modne voksne (47-64 &r)

2020 2021 2022 2023

Unge voksne (26-31 &r)

ldre (65+ é)

Voksne (32-46 &)

Radio-listening
source: dr Mediano
Radoavien

Dievieni dealen

Dulyter i Poltken

Taen

Curingitubben

Ao

Orentring Udsyn

Degnrapporten

Ubegribeligt

ier: ugentlige
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DMJX

56

media/social media

But:
- the question is:

are not Meta or Google?

In general from mass media to personal media/ participatory

How to put quality journalism on web — and make money - if you

56

57
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| ™ News use in Denmark
— most popular news

Digital News Report 2024

| ™ News use in Denmark
— most popular news

sources — TV, RADIO, AND PRINT ONLINE sources — Weekly reach offline
DRNewsincl P1,P3, P4 main public broadcaster) TV2 News online (incL. regional options) ;:’;::fm' PRINT
TV2 Nyhederne (incl TV2 News) DR News online
Regional newsvia TV2 (Nord, Fyn, Lorry) Ekstra Bladet online Wveeklyuse BIAtesst3 days perweck
Weekyuse Atteast3 days pr week
Freclocalweeklynenspaper Brontne TR —— . .
2 2 4 Ekstra Bladet [T Free local weekly newspaper online 2 2
0 025 2o tret. v2 e [ ]
Commercial radio news Regional or local newspaper online TOP BRANDS Regoratnons i v s,y oo [ 5]
Regional or local newspay Politike i
egonatorlocalnenspaper olitkenontine % Weekly usage Froa local weekly nowspaper [EERY [E3
Jyllandsposten il 5 Berlingske online
[Rm—— B
Berlingske [l 5 Jyllands-posten online ] i
o & pri exata iacen [J % %
Polticen [ 4 Borsencntine [ 5 TV, radio & print e et
Radioa || 3 Attinget Il 5 I More than 3 days per week Regionalorfocat newspaper [ % [ E3
Other news media fromutside Denmark [ 3 Avisenontine Il 5 TV, radio &print setngsis [ s [E3
Bor 3 D: i 4 pottiken [ 4 E3
rsen ens online ;
.l s s online brands s rosn e Jax
etan Il More than 3 days per week Pay for online news aechews [ an | %
BECNews |2 Information online fi] 4 online brands 0,
Fagblade (fAkademikerbladet, Fagbladet 3F osv) | 2 BBC News online [f 3 19 /o s |
sarsen [ 3% Jax
o vasoa s [
17% PRY Faglade Aatemiriads, a3, c5) | 3¢ |
ay for errepaersor st s hamsts o =
ONLINE NEWS utsias Denmark
https://reutersinstitute.politics.ox.ac.uk/digital-news-report/2025/denmark
DV : DMJX . . . 5
Ne ws use in Der“ 7 Tark 5.3 Nyhedsforbrug, sociale medier og misinformation
— most popular news Almost all Danes t Nusten alle (93 pet. i 2022)yttede tl este eller si nyheder i Danmark hver uge og
7 treud af fire gor det flere gange om dagen, dagligt eller nzesten dagligt. Andelen med
forbrug af nyheder stiger med alderen. Kon synes ogsd at have en ef
sources — Weekly reach online consume news et dagligt forbrug af nyheder stiger med alderen, Kan synes ogsd at h frokt
hyppigheden af nyhedsforbrug idet kvinders forbrug er mindre hyppigt i de fleste
ONLINE aldersgrupper.
W Weeklyuse At least 3 days per week 7 Hyppighed af nyhedsforbrug fordelt pa alder og ken. 2022
Wooklyuse Atteas 3 days perwesk
R —— aFlerogange = Daglg. widdage  mi2dage  Wlmserhorer
20 2 5 daglt nesiendaglgt  omugen  omugen ke nyheder K
onewsonin [ .
S JRANDS 3 Konter er bly, e
:kly usage 2 Mend I e Z]
A E  Kinder - @ .
Frooocalweeky newspaporonne [Jff 10% 2 e —————— - .
S radio & print 5 e I— e —
Beringske online »re than 3 days per week 3 Mend
radio & print 2
rltikenontne [ 9% 2 Kinder - .
Iytands-posten ontne [ s% line brands 4§ Moo -
aersenonine [ 5% re than 3 days per week 3 e -
atinger [ 5% line brands $ M (=]
visenontine [ 5% 5 Kuinder [ 2]
B8 Nows ontine ] 4% % Mand ]
- % AV -
Information ontine [] 3% . e3 Mand m
Dagens onine || 3% NE NEWS 0 1 2 0 40 50 60 0 80 %0 100
Pet afbefokningen
Gotthe data - Embed. BEREER Anm.: Summering af procenter afviger fra 100 pga. affunding.
Kide:wnwsttiskbanken UKVUH2KA

60

61
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DMUX 62 DMJX 63
ere 4° ere 8©
“o\’f\%e‘ ne “o\’(‘ge‘ e Sources of news
S you =2 2013-2025
ows’? ows’? Denmark
I\ mafk- W mark-
N Der\ —TV —Print — Any online* = Social media
e o) urce’ 95)
(50“'0,5’102 (s0U"° 5 20 100%
Reute! Reute
%0 2% oo
6 %
%
e
©
a1
20
1%
0 2014 o1 206 0w 208 2019 200 20m 022 20 2024 2028
o
News podast 12%
Alchabor: 4%
et I
DMJX 64
W\'\'\G\‘ de;\::o Devices for news
) 2013-2025 . H H
a0 YO8 ews? Smartphone penetration in DK was high, early
%e\ A — Computer — Smartphone — Tablet
ark 100%
pen™
! SMARTPHONE NEWS USE 2012-2015
ource’ 086) —_—
(50 ters > 7 s
—_— 70% ‘
65%
50 60% ‘
50% ‘
34% o
. /\ 5 | T - T T a
% B 3
b ‘ - b 2 ® 20 20 (8
. 20% | g ™2 i | B3
10% . 2014
notusedin 2025w e 92028 o
o e o ot hinge 1 dous s o

Get the data - Embed

Japan

@8b. Which, if any, of the following devices have you used to access news in the last week? Please select &

Germany France UK UsA Denmark

st apply. Base: Tol
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Hvor mange anvender sociale medier i Danmark? o7

DMJX Smartphone for web surfing grew fast, early DMJUX

Pt ngen 16-74 &, 2

ANDELDERDAGLIGT g
Formak:Brugt socale netvarkstienester | Type 131

BENVTTERNETTET

Migruppe: 12+ 3¢
K Kantor Gllp s Danmark 2.+ 3. kvarta)

S
A .

ke om Brug ainternt B pivoteformal - procnt fbeflkringen (1674 1) (BEBRITOS)

\\\\m\\\\\\\v

Den digitale borger
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DMJX - H H 8
Danmark bruger sociale medier mest i EU
2023 brug af soci i Ny
oot 1
asdf hojere 2023 51 .
Brug o sociale mdir | EU 2022 K
Individuals who used the internet for social networks, 2023 g ot Sibsuhoiegen (674 & e
(% of individuals) @ Kil
P —— o &
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