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The promotional short film, through the first-person narrative of the potato, showcases its experience of being misunderstood and discarded due to its
‘sprouting’. It is not merely a story, but a form of communication: using emotional narration to break the silent label of food and evoke the audience’s
empathy and reflection. The short film intersperses some small tips on how to determine if potatoes are safe to eat, gently questioning the consumption

standards we take for granted. It is the visual expression of the brand concept of ‘Please Eat Me’, and also an attempt by me to establish a connection
with the public.
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we could onlysmaRifg a living by our looks
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| may not win a beauty contest, but I'll win your heart.

-Branding Slogan



