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Personal benefits of communicating your 

research to non-specialist audiences

Personal skills 
development

• Being able to 
communicate 
complex topics in a 
clear, engaging and 
sensitive manner is a 
key transferable skill.

Knowledge 
exchange

• It helps others 
understand what you 
do, protects your 
results from 
misinterpretation and 
stops the spread of 
misinformation.

Career 
development

• It can help you obtain 
funding, get your 
research published 
and advance your 
career (both in 
academia and 
beyond).
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research to non-
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Why communicate your work to non-specialist audiences?

• For publicity purposes

• To share findings with stakeholders or policy- and decision-makers

• To attract interest from potential partners and funders 

To promote research 
developments and discoveries

• To inform audiences about new research findings

• To empower the audience to contribute to ongoing public debates
To inform/educate

• To draw attention to important yet little known, or poorly understood, issues 

• To advocate for policy change
To highlight important issues

• To encourage new conversations about ideas and discoveries

• To encourage local community engagement

• To increase the footfall of people entering careers in the field

To inspire people with specific 
aspects of research
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Ways to communicate your work to non-specialists

Written

• Pieces for public-
facing websites & 
journals

• Articles for ‘trade’ 
magazines

• Policy briefs

• Reports

• Press releases

• Social media posts

• Blogs

• Traditional written 
media

Oral

• Public talks & lectures

• Media interviews

• Podcasts

• Stakeholder & 
knowledge exchange 
events

Visual

• Videos

• Infographics

• Social media posts

• Comics/cartoons

• Exhibitions

http://www.brighton.ac.uk/


2. Know 
your 

audience

1. Prepare 
a short 

overview

3. Show 
the 

relevance

4. Make 
the text 

accessible

6. Think 
visually

5. Use 
analogies

Top tips when 

communicating 

your research

What do you want to 

communicate? Try to 

identify the story 

within the research

Be engaging. Write 

in short sentences. 

Write in an active 

voice. Avoid jargon!

Explain why you 

are doing the 

research and the 

impact it could 

have in the future

Use similes and 

metaphors to get 

across complex 

concepts

Who do you want to 

communicate to? 

How much will they 

already know?

Use visual elements 

to help explain the 

research (but avoid 

complex diagrams, 

graphs and tables)
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Be proactive and think innovatively

Adapted from: Forbes, C. (2017). Fake news, gifs and hashtags: responding to a changing media landscape. Risk & Regulation 34: 28-31.

TASTE – the ‘elevator pitch’, a tweet or an infographic

SNACK – a press release, briefing note or blog

FEAST – the academic paper or full report

http://www.brighton.ac.uk/


Useful resources

Carter, I. & Paulus, K. (eds) Research communication: Insights from practice. 

Working paper of the Research Communication Strategy Group. GOV.UK website.

Kaye, N., Davies, R., Blows, J. & Quadir, R. (2020). Research communication. 

CLOSER Learning Hub, London, UK. https://learning.closer.ac.uk/learning-

modules/research-communications/

Orritt, R. & Powell, P. (2020) Getting the word out: how to talk to the public 

about your research. Breathe 16: 200008.

Zdenek, C. (2022) Get your research out there: 7 strategies for high-impact 

science communication. Times Higher Education Campus. 

https://www.timeshighereducation.com/campus/get-your-research-out-there-7-

strategies-highimpact-science-communication
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