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M
ISSIO

N
 STA

TEM
EN

T
FO

C
US com

bines fresh new
 talent w

ith confid
ence and

 
innovation. 

By 
w

orking 
in 

collaboration 
w

ith 
em

erging 
m

od
els, artists and

 m
usicians, FO

C
US aim

s to be a consistent 
source of inspiration and

 inform
ation for young creatives, 

w
hile prom

oting a com
m

unity that respects ind
ivid

uality 
and

 celebrates creativity.

“
”

The Editorial Team
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EDITO
RIA

L PO
LIC

Y
FO

C
US is a new

 quarterly print publication and
 online com

m
unity, w

ith a global 
d

istribution, w
hich aim

s to inspire creatives interested
 in exploring and

 crafting new
 

outlooks on fashion, hom
e, beauty, m

usic, culture and
 art.

In com
parison to conventional m

agazines, FO
C

US aspires to be a piece of art that 
takes you through a transform

ative aesthetic journey. Each issue w
ill be packed

 full of 
inform

ative and
 aspirational  articles, interview

s w
ith up and

 com
ing artists, d

esigners, 
m

usicians and
 photographers, review

s of exhibitions and
 show

s. O
ur ed

itorials are 
d

ed
icated

 to teaching and
 inspiring, w

ith quality im
ages and

 inform
ative w

riting that 
leaves the read

er questioning the status quo and
 challenging their ow

n creativity.

G
iven our unique approach to exploration, all articles published

 by FO
C

US are 
exclusive to the m

agazine and
 w

ill not be found
 elsew

here in other outlets. A
ll 

content w
ritten d

oes not represent the view
s of the m

agazine, just the view
s of the 

contributor, how
ever w

ill be ed
ited

 to ensure it is unbiased
 and

 w
ill only m

ention 
a particular race, sexual orientation and

 age if it is need
ed

 for the article or story 
being told

. The im
ages and

 w
riting in the m

agazine w
ill also be clearly cred

ited
 and

 
prom

oted, as to give the contributors a trustw
orthy platform

 as to show
case their talents.

FA
SHIO

N
50%

HO
M

E
20%

BEA
UTY

20%

O
THER

10%
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L IDEN

TITY
FO

C
US w

ill d
em

onstrate a strong and
 unconventional visual aesthetic, that w

ill 
encourage read

ers to think outsid
e the box. The  com

bination of im
aginative and

 
inform

ative text, photography and
 illustration w

ill create an extra layer of d
epth to 

the m
agazine and

 originality.

Its clean, clear, creative layouts w
ill m

ake each page visually exciting and
  our aim

 
is that it strenghtens each read

ers loyalty the the brand
. Intelligent placem

ent of 
im

agery w
ill create a d

istinct relationship to its context. Typography w
ill be d

ynam
ic 

and
 fit w

ithin its content. 
C

olour w
ill play integral part fo the concept throughout each issue there w

ith a clear 
colour palette, that varies in intensity to com

plim
ent the current m

ood
. This palette 

w
ill reflect the m

ood
 and

 atm
osphere  the issue represents.

covers m
ultiple areas that contribute to ones id

entity.
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The final presentaion of FO
C

US is key to unite the m
agazine concept as a w

hole. W
e 

w
ant the m

agazine to have an artistic feel w
hen held

 and
 read

 - a piece of art.

W
hen consid

ering the size of the m
agazine, w

e took both visual and
 practical 

aspects into account. V
isually, w

e d
ecid

ed
 A

5 w
ould

 be too sm
all, as the visual 

im
pact m

ay be lost. Practically,  w
e chose A

4 size as it is not an aw
kw

ard
 size, but 

one that can read
ers can easily carry around

 w
ith them

 to read
. 

W
e w

ant to have a high quality  m
agazine, that is al reflected

 in the paper quality. 
The varied

 pace, d
ynam

ic and
 m

ood
 has led

  us to choose a com
bination of paper 

types. For exam
ple, the Sund

ay Blues ed
itorial m

ay suit a m
atte paper quality, w

hilst 
the D

ay of the D
ead

 article m
ay suit m

ore a glossy paper. 

W
e have looked

 at m
agazines that have used

 a variety of bind
ing techniques, such 

as w
hen TA

N
K used

 to use spiral bind
ing. The bind

ing m
ethod

s that are lead
ing the 

w
ay in preference are ‘perfect’ and

 ‘spiral’. The final d
ecision w

ill be m
ad

e w
hen the 

num
ber of pages has been confirm

ed
, closer to the printing d

ate.

PRIN
T & PRESEN

TA
TIO

N
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FA
SHIO

N
 DIREC

TIO
N

FO
C

US approaches fashion d
irection w

ith intelligence and
 original casual 

sophistication. The fashion in FO
C

US w
ill not solely includ

e clothing, but also explore 
the fashion of hom

e interiors and
  beauty. The fashion w

ill harm
onise w

ith the artistic  
nature of the m

agazine, and
 w

ill require m
ore thought than w

hat first m
eets the eye.

Inspiration w
ill be taken from

 surround
ings and

 loactions, to ensure the fashion fits in a 
com

plim
entary or contrasting w

ay. 

Styling w
ill be both expressive and

 highly inventive, as w
ell as thought provoking. It 

w
ill vary in intensity d

epend
ing on each concept, and

 contribute  in a  m
ajor w

ay to 
com

m
unicating the id

entities. M
od

els w
ill be both m

ale and
 fem

ale, and
 gend

er and
 

sexuality w
ill not neccesarily be used

 in a convential w
ay. 
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C
O

N
TEN

T
For this A

utum
n issue, FO

C
US w

ill explore how
 m

ood
s and

 actions change, and
 

events  that occur, over the A
utum

n season. O
ur m

ain article is on the event, D
ay  of 

the D
ead

, looking at the event w
e d

ocum
ented

 and
 from

 it, cultural appropriation  
in the present d

ay. O
ur m

ain fashion ed
itorial, Sund

ay Blues, is exploring  the intim
acy 

that occurs are the w
eather   gets cold

er and
  d

arker. The break-d
ow

n of content is:

A
rticles includ

e - 
Day of the Dead (m

ain article)
M

ental health in the current fashion industry
Tattoo artist interview

M
usician interview

Fashion Ed
itorials includ

e - 
Sunday Blues
G

olden Hour
Day of  the Dead

O
ther features includ

e -
People  and  dream

 hom
es

Day of the Dead m
ake-up tutorial

Fashion, hom
e and beauty picks

M
oving im

age link via Q
R code 
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LA
YO

UT EXA
M

PLE
This is an exam

ple layout from
 our m

ain article on the D
ay of the D

ead
, using our photography from

 the event.
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REA
DERSHIP

Harry is 25 and he lives in 
Brighton w

ith his girlfriend. He 
w

ent to BIM
M

 and now
 is the 

bassist for an alternative jazz 
band. A

s a recently turned 
vegan, Harry enjoys creating 

new
 recipes and exploring 

new
 restaurants in the city. 

He likes strong coffee in the 
m

ornings w
hile he reads the 

new
s before going to his part 

tim
e job at Topm

an.

Lily is a 22-year-old graphic 
designer that just graduated 
from

 UA
L. She lives in a 

house in London w
ith her 

friends and is currently 
interning for a fashion 
com

pany. In her free tim
e, 

she likes volunteering 
for the local shelter and 
going out to underground 
parties. Despite her natural 
sociable behaviour, she also 
enjoys nights in w

atching 
independent film

s w
ith a 

glass of w
ine. Lily norm

ally 
w

ears unique pieces that she 
founds in charity and vintage 
shops as w

ell as som
e high 

street brands such as Urban 
O

utfitters.

Focus is targeted
 to young professionals from

 the ages 21 to 28. The content of the 
m

agazine is d
esigned

 to interest m
en and

 w
om

en w
ith know

led
ge and

 appreciation 
of the creative ind

ustry.
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C
O

M
PETITO

RS
Tank is a quarterly m

agazine w
ith content d

ed
icated

 to contem
porary culture 

through art, philosophy and
 fashion. Each issue is based

 around
 a d

ifferent concept 
or them

e, w
hich is the sta

rting point of the articles and
 ed

itorials throughout the 
m

agazine. For instance, the latest issue is about food
 and

 one of the articles d
iscusses 

artists that have used
 food

 or cooking in their practice or as an art form
.

Like G
arage m

agazine, som
e of the pages are interactive w

hen they are scanned
 

through an app in a sm
artphone, thereby creating ad

d
itional content w

hich appeals 
to a younger aud

ience. The m
agazine features only 20 pages of ad

verts out of 
alm

ost 300. The font and
 layout ins consistent through the m

agazine and
 uses only       

one serif font. The outsid
e is printed

 on a sm
ooth but textured

 paper w
hile the rest is 

on a thin m
att paper and

 it m
easures 23x29.7 cm

.

Q
uarterly; £6 
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D
A

ZED
 is a British m

agazine d
evoted

 to culture, arts, m
usic and

 fashion. It is published
 

bi-m
onthly w

ith 6 printed
 issues a year, but its w

ebsite ‘d
azed

d
igital.com

’ is upd
ated

 
d

aily w
ith relevant new

s, articles and
 interview

s. The content of the m
agazine m

ostly 
appeals to young ind

ivid
uals w

ith an interest in the art w
orld

 (such as art stud
ents) 

or those w
ho w

ork in the creative ind
ustry. The target age ranges from

 late teens to 
early thirties. The paper quality is A

4, stand
ard

 glossy. It has 26 ad
vertisem

ents, m
ost 

of them
 big fashion brand

s but it also prom
otes a few

 m
usic festivals. The layout and

 
fonts of the m

agazine vary throughout the issue. It is presented
 in a coherent but 

d
ynam

ic w
ay, so it avoid

s being serious and
 m

und
ane. D

A
ZED

 features m
onochrom

e 
im

ages, such as the feature on FKA
 tw

igs, w
hich contrasts w

ith the vibrant and
 

colourful im
ages, w

here the styling is unconventional.

Bi-m
onthly; Price 4.50

C
O

M
PETITO

RS
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G
A

RA
G

E is a bi-annual m
agazine d

ed
icated

 to contem
porary art and

 fashion. Their 
w

ebsite is not very clear and
 hard

 to navigate w
hich can cause a potential loss 

of read
ers. In contrast, their app m

akes the m
agazine very interactive and

 highly 
technological, such as pages that can com

e alive on your phone. This m
oving 

im
age com

plim
ents the ed

itorials w
hich m

akes it m
em

orable to the read
er. The app 

appeals m
ostly to young people that ow

n a sm
artphone, w

ho are confid
ent in using 

it to reveal new
 content. N

evertheless, the overall inform
ation of the m

agazine is still 
interesting and

 creatively presented
, featuring interview

s of artists, relevant articles 
about contem

porary social topics and
 im

aginative fashion ed
itorial. It features 

37 ad
vertisem

ents for fashion and
 galleries exhibitions. s. The first 80 pages of the 

m
agazine use glossy paper, a

nd
 rem

aining pages use m
atte paper of better quality. 

The size of it is slightly bigger than A
4.

Bi-annual; Price £10

C
O

M
PETITO

RS



- 15 -

PRO
M

O
TIO

N
N

ow
d

ays, social m
ed

ia is one of the m
ost effective w

ays of prom
oting a brand

 
because it d

irectly connects w
ith the consum

er. Therefore, FO
C

US has started
 to 

prom
ote them

selves over a range of social m
ed

ia, w
hich w

ill be upd
ated

 often w
ith 

new
 content and

 behind
-the-scenes action to engage w

ith the aud
ience.

FO
C

US currently  has:
Facebook page -  @

focusm
agazinebrighton

Instagram
 - focusm

agazinebrighton

 
 

W
e w

ill be hold
ing a launch event for the new

 issue of FO
C

US 
m

agazine, in A
ugust 2017, anticipating its release later that m

onth.  
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PRESS RELEA
SE

A
ugust 2017: Focus is d

elighted
 to be publishing its first publication.

The m
agazine a

im
s to be a source of inform

ation and
 inspiration for aspiring young creatives, com

bining fresh new
 

talent and
 celebrating creativity. 

This first issue is d
ue for release in A

utum
n 2017, and

 is based
 on the seasonal change in our everyd

ay lives. 
It includ

es our m
ain article, investigated

 by M
ariana A

rboled
a C

usan on ‘The D
ay O

f The D
ead

’, gorgeous 
photography and

 fashion ed
itorials from

 G
eorgina Low

e, as w
ell as exciting visuals and

 illustrations by Louise Jones 
and

 Kat Pollu. 

D
ue to be published

 in print quarterly, the m
agazine is also d

elighted
 to be announcing the launch of its w

ebsite 
w

hich includ
es exclusive ed

itorials and
 interview

s. The w
ebsite w

ill be upd
ated

 regularly w
ith spectacular content 

featuring colla
bora

tions, playlists, up and
 com

ing exhibitions and
 am

azing photography. A
s w

ell as having an 
open subm

ission, w
here everyone and

 anyone can send
 photos, art, m

usic and
 illustrations. That could

 be chosen 
to be show

cased
 on our w

ebsite or even in our m
agazine.

G
iven the m

agazines ow
n location, the m

agazine w
ill first be available in Brighton and

 Lond
on retail stores, 

how
ever has plan to expand

 nationw
id

e over the follow
ing year.

Speaking at the launch of the publication, Kat Pollu, one of the ed
itors of Focus said

:

“Both m
yself and

 the entire team
 at Focus are so excited

 that tod
ay w

e get the chance to share our creation w
ith 

you. W
e passionately believe that w

hile creativity cannot be taught, sharing id
eas can help nurture and

 uncover 
hid

d
en talents and

 potentials. W
e hope that this platform

s inspires the d
esigner, m

usicians and
 artists of the future 

and
 w

e look forw
ard

 to grow
ing along w

ith our read
ers on this journey of d

iscovery.”

- End
s -

For m
ore inform

ation contact Eleanor N
ew

m
an (eleanor@

focuslinem
againze.co.uk/ 07796 543211.

To ord
er a copy of the m

agazine visit: w
w

w
.focasm

ag.co.uk 
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FUN
DIN

G
A

d
vertising is a vital part  of a m

agazine unit, and
 a  key source of fund

ing.These 
ad

verts and
 ad

vertorials w
ill contribute to the m

ajority of revenue. The ad
verts 

featured
 in FO

C
US w

ill reflect its content of fashion, hom
e, beauty, and

 culture. This 
m

eans they w
ill com

pliem
ent the articles and

 ed
itorials that are featured

 w
ell. 

Fashion ad
vertising w

ill includ
e: Balenciaga, Prada. Kenzo, Doc M

artens, Levis and 
Illam

asqua

A
s FO

C
US is based

 in the A
utum

n season, it only felt right to incud
e ad

vertising for an 
upcom

ing event: W
inter W

onderland

Hom
e-based

 ad
vertising  w

ill feature: Ralph Lauren Hom
e

W
e w

anted
 to includ

e an ad
vert for a m

ed
ium

 w
e used

, such the cam
era: C

anon

In response to the D
ay of the D

ead
 features, ad

vertsing for a Brighton-based
 M

exican 
restaurant w

ill also be includ
ed

: La C
hoza

A
DVERTISIN

G
 C

O
STS:

Insid
e front cover - £3626

D
ouble page spread

 - £3263
Single page spread

 - £1632
Insid

e back cover - £3356
O

utsid
e back cover - £3521
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FO
C

US w
ill initially  be stocked

 in Brighton and
 Lond

on, before expand
ing nationw

id
e 

over the course of the first year of print.  O
ur first intentional stockists are:

 
 

 
 

 
 

W
e also aim

 to  stock to online m
agazine shops to increase accessibility, such as:

new
sstand.com

buyam
ag.com

PO
TEN

TIA
L STO

C
KISTS

M
agazine Brighton

G
ood N

ew
s, Brighton

Urban O
utfitters

W
ardour street new

s

m
agC

ulture
M

agm
a

Selfridges
Dover Street M

arket

The Saatchi
The Barbican

Serpentine G
allery

W
HSm

iths
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C
O

N
TA

C
T DETA

ILS
focusm

agazinebrighton@
gm

ail.com

@
focusm

agazinebrighton

focusm
agazinebrighton


